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Teaching Scheme

Evaluation Scheme

Lecture | Practical Tutorial Credits | Theory Practical
Internal External Internal | External
30 Nil Nil 02 20 Marks| 30 Marks Nil Nil

Internal Component

Class Test Duration 20 Mins

Assignments

Class Participation

10 Marks

10 Marks

Nil

Learning Objectives

e To explore e-commerce issues related to privacy, security, and legal aspects, including

understanding the legal framework in India and modern payment methods like UPI-

based payments.
e To examine electronic payment systems and payment gateway processes in e-
commerce, analyzing their features, advantages, and disadvantages.
e To understand digital marketing fundamentals, including trends, strategies, and
activities like SEO, content marketing, and social media advertising.

Learning Outcomes

Learners will be able to:

e Assess legal and regulatory aspects of e-commerce, identifying potential legal
issues and ensuring compliance with laws and regulations.
e Demonstrate proficiency in implementing electronic payment systems and
managing payment transactions in e-commerce.
e Develop practical skills in digital marketing, enabling them to design and execute

effective digital marketing campaigns and leverage social media for advertising

and online reputation management.

Pedagogy

Lecture, Audio-video clips, E-campaign analysis, development of social media marketing
messages etc.




Detailed Syllabus Plan
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» Advantages and Disadvantages of Payment | etc.
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« Introduction to Digital Marketing, Advantages
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Latest developments and Strategies in Digital
Marketing.
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